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Promoting  Public  Transportation 


W  hat  if  they  threw  a  traffic  jam  and 
no  one  showed  up?"  This  slogan  is 
appearing  on  billboards  throughout  the 
Chicago  area  highlighting  the  RTA's 
first  Beat  the  Back-Up  Day  campaign. 

The  campaign  has  moved  into  full- 
gear,  gaining  the  support  of  additional 
organizations  in  the  Chicago  area.  The 
private-public  effort  now  includes  the 
involvement  of  the  RTA,  WMAQ  All 
News  67,  the  Chicago  Tribune,  United 
Airlines,  Hyatt  Hotels,  CTA,  Metra  and 
Pace. 

"The  private-sector  support  of  this 
campaign  will  provide  us  the  opportu- 
nity to  tap  into  new  markets,  and  gain 
new  transit  riders,"  said  RTA  Executive 
Director  Laura  A.  Jibben.  "I  am  proud 
that  this  first  effort  is  off  to  a  sohd  start." 

Beat  the  Back-Up  Day  is  the  culmina- 
tion of  a  two-week  public  service 
campaign  to  persuade  commuters  to  try 
public  transportation.  With  construc- 
tion and  traffic  congestion,  Beat  the 
Back-Up  Day  will  be  an  effective  tool  to 
help  promote  greater  use  of  the  RTA's 
system,  aid  the  reduction  of  air  pollu- 
tion, noise  pollution  and  traffic  conges- 
tion while  giving  commuters  an 
excellent  value. 

For  the  campaign,  there  will  be 
billboards,  street  banners,  T-shirts, 
posters,  flyers,  banners,  hats  and 


buttons.  WMAQ  Radio  will  be  promot- 
ing the  event  at  least  once  every  hour  for 
the  two  weeks  prior  to  Beat  the  Back-Up 
Day.  The  station  will  also  use  its  Fan 
Van,  a  van  used  to  distribute  promo- 
tional materials  at  large  gatherings 
throughout  the  Chicago  area,  during  the 
campaign  and  at  the  Beat  the  Back-Up 
kick-off  event  at  the  State  of  Illinois 
Center  Plaza  at  noon  on  September  18. 
The  Chicago  Tribune  will  run  contest 
entry  forms  for  two  weeks  prior  to  the 
Day  and  will  have  ads  in  their  vending 
machines  the  week  before  the  event. 
The  paper  will  also  outfit  their  "hus- 
tlers," the  people  who  sell  the  paper  on 
the  street,  in  Beat  the  Back-Up  T-shirts 
and  sell  the  newspaper  at  a  discount  at 


stations  throughout  the  RTA  system  on 
the  Day. 

There  will  be  coverage  of  a  "com- 
muter race"  with  public  transportation 
challenging  the  automobile. 

United  Airlines  and  Hyatt  Hotels  are 
giving  away  a  free  trip  for  two  to 
anywhere  in  the  Continental  U.S.  in 
the  "Ultimate  Beat  the  Back-Up 
Sweepstakes."  CTA,  Metra  and  Pace 
will  be  providing  thousands  of  dollars 
worth  of  transit  tickets,  passes  and 
tokens  as  additional  contest  prizes. 

The  RTA  is  enthusiastic  about  Beat 
the  Back-Up  Day,  appreciates  the 
support  its  received,  and  anticipates 
the  campaign  as  becoming  an  annual 
event. 


The  Beat  the  Back-Up  Day  logo  will  appear  on  billboards,  street  barjners,  T-shirts,  hats,  buttons, 
posters,  flyers  and  balloons  throughout  the  Northeastern  Illinois  region. 
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From  The  Chairman 


This  issue  of  TranspoRTAtion  deak  with  a  promotional  event  which  we  hope 
will  raise  awareness  about  public  transportation.  The  RTA  is  leading  Chicago's 
first  Beat  the  Back-Up  Day.  On  September  19,  try  public  transportation;  ride  the 
trains;  take  a  bus;  do  anything  but  drive  alone.  Hopefully  trying  the  system  and 
realizing  the  benefits  will  cultivate  a  long  term  behavior  that  benefits  everyone. 

The  RTA  has  generated  a  great  deal  of  support  for  this  event.  WMAQ  all 
news  67  and  the  Chicago  Tribune  are  co-sponsoring  the  event,  and  United 
Airlines  and  Hyatt  Regency  Hotels  are  donating  to  the  grand  prize  for  our 
Ultimate  Beat  the  Back-Up  Day  Sweepstakes.  Other  organizations  are  also 
helping  in  spreading  the  word  about  the  Day.  The  generosity  of  our  private 
industry  partners  and  supporters  is  incalculable.  However,  it  demonstrates  that 
there  is  a  great  deal  of  civic  pride  in  our  region,  and  that  many  companies  and 
organizations  are  concerned  about  public  transportation.  And  a  special  thanks 
for  the  help  and  coordination  of  our  three  Service  Boards:  CTA;  Meh-a;  and  Pace, 
who  are  making  the  whole  Day  possible. 

Anyone  who  has  been  braving  rush  hour  traffic  on  the  expressways,  especially 
with  the  exh-aordinary  amount  of  construction,  should  take  this  opportunity  to 
hy  public  transportation. 

Beat  the  Back-Up  Day  allows  us  to 
promote  interest,  expand  awareness 
of  our  system  and  bring  transit  into 
the  limeUght.  We  continue  to  look  for 
ways  to  provide  convenient,  safe,  and 
reliable  service  to  the  Northeastern 
Illinois  region.  Beat  the  Back-Up  Day 
is  just  one  way  for  us  to  show  people 
the  tremendous  benefits  of  pubhc 
h-ansportation. 


Sincerely, 


Ji-iflnf^ 


Gayle  M.  Franzen 
Chairman 


Transit  Facts 


Every  year,  more  the  1  billion  hours 
are  spent  in  traffic  jams. 

If  the  average  commuter  began  a 
carpool  with  just  one  other  person, 
the  United  States  would  save  30-40 
million  gallons  of  gasoline  per  day. 

Every  full  rail  car  removes  more  than 
100  cars  from  Chicago's  roads.  Every 
bus  full  of  passengers  at  rush  hour 
removes  40  cars  from  our  traffic. 
Every  van  full  of  passengers  removes 
15  cars  from  traffic. 

America  spends  about  $800  billion 
each  year  on  freight  and  passenger 
transportation  services,  the  equiva- 
lent of  18  percent  of  the  gross 
national  product. 

Of  that,  passenger  tiansportation 
expenditures  account  for  over  $500 
billion.  Some  80  percent  of  that  is 
ath-ibutable  to  private  automobiles. 

One  half  of  the  country's  accidental 
deaths  occur  in  the  transportation 
sector,  but  of  those,  over  90  percent 
are  on  highways. 

In  one  year  alone,  the  RTA  system 
covers  more  than  175  million  miles — 
that's  equal  to  gong  around  the 
world  7,000  times. 

More  than  700  million  tons  of  carbon 
dioxide  is  pumped  out  of  our  cars 
and  into  our  every  year. 

By  using  mass  transit  instead  of  an 
automobile  for  a  fiiU  year,  every 
commuter  can  remove  1  pound  of 
particulates,  5  pounds  of  nitrogen 
oxides,  9  pounds  of  hydrocarbons, 
and  63  pounds  of  carbon  monoxide 
from  the  atmosphere.    ■ 


Beating  the  Back-Up 


In  more  ways  than  one 


1  he  RTA's  efforts  to  protect,  expand 
and  promote  public  transportation  in 
the  Cliicago  area  are  taking  on  a  high- 
profile  with  its  "Beat  the  Back-Up  Day" 
campaign.  The  event  is  designed  to 
promote  awareness  of  pubUc  transporta- 
tion, expand  into  new  markets,  while 
diligent  work  continues  to  protect  the 
system  and  its  current  riders. 

The  RTA's  Capital  Program  is 
making  significant  changes  throughout 
the  system.  Some  32  new  locomotives 
and  173  coaches  will  be  delivered  to 
Metra  this  fall.  More  than  $9  million  is 
being  spent  on  40  new  Pace  buses  and 
improvements  to  their  maintenance 
facilities.  And  the  RTA  is  helping  to 
replenish  40  percent  of  the  CTA's  aged 
bus  fleet  with  the  addition  of  961  new 
vehicles.  Two-thirds  of  the  CTA's  buses 
were  more  than  12  years  old,  and  some 
had  been  in  operation  for  two  decades. 
With  major  capital  improvements  and 
the  addition  of  new  vehicles,  the  RTA  is 
striving  to  protect  the  economic  future 
of  the  Northeastern  Illinois  region  by 
securing  the  benefits  of  public  transpor- 
tation. 

Also  working  to  protect  the  system  is 
the  RTA's  Office  of  Inspector  General. 
Safeguarding  the  system  against  fraud 
and  protecting  the  limited  funds 
available  to  public  transportation  are 
essential  to  the  public. 

And  the  fight  for  those  funds  contin- 
ues in  Washington  D.C.  With  the  threat 
of  operating  assistance  being  ehminated, 
the  RTA's  Legislative  Program  has 
Chairman  Franzen  leading  the  country 
in  the  battle  to  secure  the  future  of 
public  transportation.  From  1981  to 
1991,  in  terms  of  actual  dollars  pubhc 
transportation  has  lost  5  percent  while 


highways  have  gained  85  percent.  And 
over  the  five  year  life  of  the 
reauthorization,  highways  would 
receive  increases  of  some  39  percent, 
while  transit  funding  would  be  static, 
with  a  slight  increase  in  the  final  year. 

On  the  state  level,  the  picture  is  also 
bleak.  With  nearly  $12  million  being  cut 
from  the  RTA's  budget,  attempts  are 
being  made  to  continue  to  provide  the 
public  with  the  best  possible  service. 

The  RTA  strives  to  meet  the  public's 
needs  for  today  and  tomorrow.  Secur- 
ing the  future  and  meeting  those  needs 
sometimes  means  taking  a  new  ap- 
proach to  a  problem. 

The  RTA's  Personal  Rapid  Transit 
project  is  an  innovative  approach  to 
dealing  with  suburban  congestion.  Four 
communities — Deerfield,  Lisle, 
Rosemont  and  Schaumburg —  are  vying 
to  host  the  first  PRT  system.  The  RTA  is 
proposing  the  system  to  have  small 
vehicles,  seating  three  to  five  passen- 
gers, be  fully  automated,  travel  directly 
from  origin  to  destination  with  off-line 
stations  and  have  an  unobtrusive 
guideway  appropriate  for  a  suburban 
setting. 

The  Clean  Air  Act,  among  its  many  of 
provisions,  requires  that  air  quality 
must  be  improved  in  the  nation's  nine 
most  heavily  polluted  areas — including 
Chicago — by  1995.  Companies  with  100 
or  more  employees  are  going  to  need  to 
submit  an  employee  trip  reduction  plan 
by  1994.  So  it  would  be  beneficial  for 
people  to  start  learning  how  they  can 
beat  the  back-up  now.  ■ 


Gardner  Named 
to  RTA  Board 


rlerbert  E.  Gardner,  of  Riverside, 
was  appointed  to  the  Regional 
Transportation  Authority  Board  of 
Directors  in  August  for  a  term 
ending  in  July  1996. 

"I  am  pleased  that  Herb  Gardner 
will  be  joining  our  board,"  said  RTA 
Chairman  Gayle  M.  Franzen.  "He 
will  be  a  terrific  asset  to  us  in  our 
plarming  efforts  for  the  region." 

Gardner  has  served  as  regional 
director  of  public  affairs,  special 
assistant  to  the  chairman  and 
currently  as  staff  executive  in  public 
affairs  at  United  Airlines.  He  joined 
the  company  in  1983. 

Prior  to  joining  United,  Gardner 
was  the  director  and  chief  operating 
officer  of  the  Chicago  office  of  the 
American  College  of  Radiology  from 
1980  to  1983.  He  was  vice  president 
of  the  Illinois  Hospital  Association 
for  over  ten  years,  and  when  he  left, 
he  became  the  only  employee  ever  to 
be  made  an  honorary  member. 

He  has  held  the  Certified  Associa- 
tion Executive  designation  of  the 
American  society  of  Association 
Executives  since  1978,  was  re- 
certified in  1990,  and  has  been  a  long 
standing  member  of  that  organiza- 
tion. 

Gardner  has  also  been  a  member 
of  the  Chicago  Association  of 
Conunerce  and  Industry  Transporta- 
tion Committee  since  1983. 

"The  experience  and  knowledge 
Mr.  Gardner  will  bring  to  our  board 
will  be  very  beneficial,"  Franzen 
said.  "I  look  forward  to  working 
with  him  in  the  next  few  years."  ■ 
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RTA  Transit  Check 


One  year  later 


T/ie  K[k  's  Transit  Check  Program  has  been  an  overwhelming  success  in  its  first  year. 

r4  ow  you  and  your  company  can  help  Beat  the  Back-Up  everyday  with 
the  RTA  Transit  Check  Program.  One  year  after  its  introduction,  the 
program  has  had  an  overwhelming  success. 

To  date,  more  than  $700,000  worth  of  RTA  Transit  Checks  have  been 
purchased  by  235  companies,  giving  more  than  5,000  employees  this 
valuable  benefit.  Companies  in  the  program  are  both  for-  and  not-for- 
profit,  including  the  McArthur  Foundation,  Sara  Lee  Corporation, 
Fannie  Mae  and  various  other  corporations. 

"We  are  very  excited  about  the  success  of  this  program,"  RTA  Execu- 
tive Director  Laura  A.  Jibben  said.  "RTA  Transit  Check  is  allowing 
people  to  understand  the  positive  impact  transit  has  on  the  environ- 
ment and  our  economy  by  providing  an  exciting  incentive." 

The  program,  which  allows  employers  to  easily  subsidize  their 
employee's  commute  through  use  of  a  fare  voucher  good  for  all  services 
of  CTA,  Metra  and  Pace,  was  announced  on  August  17, 1990  with  the 
Wm.  Wrigley  Jr.  company  as  the  first  participant. 

The  program  takes  advantage  of  provisions  of  the  Federal  Tax  Code 
which  allow  employers  to  contribute  to  their  employees'  use  of  public 
transportation.  With  RTA  Transit  Check,  employers  need  only  pur- 
chase as  many  of  the  vouchers  as  they  wish  from  the  RTA  and  distrib- 
ute them  to  employees.  To  receive  the  subsidy,  RTA  Transit  Check 
recipients  need  only  submit  the  voucher  when  purchasing  monthly 
passes  or  tokens  worth  $15  or  more.  RTA  Transit  Checks  are  valid  up 
to  120  days  after  the  date  of  issuance. 

"RTA  Transit  Check  benefits  everyone,"  Jibben  said.  "The  benefit  is 
tax-free  to  employees  and  tax-deductible  for  employers,  and  it  pro- 
motes the  use  of  public  transportation." 

Recent  Federal  mandates  have  increased  the  subsidy  allowed  to  $21 
per  month.  In  July,  the  Department  of  Treasury  approved  the  increase, 
and  the  RTA  is  currently  examining  the  integration  of  the  recent  sub- 
sidy-cap increase  into  the  program.  Legislation  currently  pending  in 
congress  would  raise  the  subsidy  cap  to  as  much  as  $60  per  month.  ■ 
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